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Torrens University Australia 
brings an innovative, disruptive 
and international approach to 
higher education, providing 

graduates with globally oriented 
skills that are highly sought after 

by employers. 
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Welcome

Welcome to a modern 
and agile university

Torrens University Australia offers courses in Business, Design, Hospitality, 
Education, Health, and more. Torrens gives you a unique, industry-focused 
approach to studying at undergraduate and postgraduate levels that will 
make you job-ready as soon as you graduate. 

You can:

Choose from a range of competitively priced, 
accredited university courses, all designed to make 
you a valuable commodity for any employer when 
you graduate. Led by industry professionals, you’ll 
take part in practical, career-focused and innovative 
learning experiences that you can apply immediately 
in your workplace.

Study where you want, when you want, and how you 
want. You can choose to study online, on-campus, 
or a combination of both. Torrens University Australia 
has campuses in Sydney, Brisbane, Melbourne and 
Adelaide – all sought-after inner-city locations.

With our small class sizes, most capped at 25 
students, you’ll have better access to your lecturers. 
Our campuses are purpose-built to facilitate 
collaborative learning, with breakout spaces for 
group work, open-plan environments, and teaching 
staff who aren’t hidden away in offices.

Torrens University is Australia’s home to global 
citizens and digital leaders. Torrens University 
brings a careers-focused and global perspective 

to Australian higher education. Now with over 12,500 
students descending from 115 different countries, 
Torrens University has quickly become Australia’s 
fastest-growing University and boasts a credible 
industry-immersive difference, with 91% of our 
students beginning their career within 12 months of 
graduation. Offering high-quality, undergraduate, 
graduate and specialised degree programs in a wide 
range of academic disciplines, Torrens University 
proudly delivers programs at campuses across Sydney, 
Adelaide, Melbourne, Brisbane, Auckland, China and 
online. As a certified B Corporation®, Torrens University 
has an unwavering commitment to producing global 
graduates and strong industry connections, rooted in  
a culture of change-making - something we refer to as 
being ‘Be Good’. 

Our Success Coaches are always on hand to help you 
to choose subjects that best reflect your strengths, 
and provide industry coaching to help you achieve 
your career and life goals. More than careers advisors, 
Success Coaches are a keystone of our student 
support services and expertise.

At Torrens University Australia we love what 
we do and we look forward to guiding you to 
choose a course and a career that you will 
succeed in and love too.
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Choosing the right place to study is an 
investment in your future and one of the 
most important decisions you will make 
in your career. 

Here at Torrens University Australia we champion 
the power of people to connect the world for good. I 
am delighted that you’re considering studying with 
us. We offer our students small class sizes, industry-
experienced lecturers, practical work placements, and 
flexible learning options. With our dedicated support 
team and inclusive, open-plan study areas we aim to 
make you feel part of the Torrens University Australia 
community from your very first day.

In this brochure you’ll find out about our modern 
campuses, online learning, our staff and our unique 
teaching approach and gain insights into what you can 
expect from university life.
We have a proud heritage of delivering excellence  
to our students and offering subjects designed by 
 industry specialists.

When you graduate, you will receive an internationally 
recognised degree from Torrens University Australia and 
leave with a deep connection and exposure to our values 
of being good, creative, bold and global. And you can 
keep studying – from Diploma to Bachelor to Masters 
and even your PhD – with our pathway programs that  
will enhance your learning and broader competency  
base skills in a rapidly changing world.  

Our blend of practical and theoretical learning will make 
you job-ready as you open the door to a world of exciting 
career opportunities.
 
Warm regards, 
Professor Alwyn Louw
Vice-Chancellor

Prof. Alwyn Louw 
Vice-Chancellor
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Welcome

Welcome to Torrens University Australia,  
where our aim is to prepare you for the 
real world.

We are proud of our strong reputation for delivering 
practical courses since 1986. These courses stand 
out because we blend theoretical knowledge with 
practical experience, and you are taught by leading 
industry professionals. We offer you dedicated 
support teams and purpose-built campuses in central 
locations in Sydney, Brisbane, Melbourne and Adelaide, 
as well as the flexibility to study on-campus and online. 

I believe we deliver innovative, future-oriented 
skills that are crucial for today’s business world.  
As a graduate of Torrens University Australia you 
will join a strong cohort of others who have made 
careers for themselves within various industries. 

I look forward to welcoming you into our ranks 
of our graduates.

Dr. Greg Harper
Pro Vice-Chancellor

Warm regards,
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“ Torrens has a great student 
support network from 
guiding you through the 
beginning of study, right 
through to handing in 
your assignments. I’m so 
glad I made the call to pursue 
the MBA, and encourage 
anyone with the same doubt 
to just do it! There is never 
a perfect time to start, and 
I think if I can get through, 
anyone can.”

  Craig Robinson 
MBA SPORTS 
Management Student & Corporate 
Partnerships Executive SANFL.

  Nationality: Australian

“ I chose Torrens as the 
institution allows me to 
complete my degree in 
less than three years. 
I chose the Bachelor of 
Business as I aspire to 
be a successful magnate, 
with businesses in various 
industries. I enjoy 
learning informative 
theoretical concepts that 
are aligned to the practical 
experiences shared by my 
lecturers. My favourite 
part of the experience 
so far is the small sized 
class arrangements and 
the engaging lecturers.”

  Hadisurya Sugiharto Temmuyin 
Bachelor of Business

  Nationality: Indonesian

“ I chose to study at Torrens 
because I want to learn and 
have knowledge about the 
business industry, and what 
better way than to do so in 
a university that focuses on 
the foundations of business 
and communications. 
I think my favourite part of 
the Torrens experience so far 
is the environment, it has an 
open-classrooms and ‘warm’ 
Interior design … [and] my 
greatest achievement so far 
is landing an internship in 
my second trimester of first 
year.”

  Elizabeth Rabi 
Bachelor of Business:  
Communications and Public Relations.

  Nationality: Australian

“ I am originally from 
Lusaka, Zambia and I came 
to Australia in February 
2017. Studying at Torrens 
University Australia has 
been an amazing experience 
for me professionally and 
personally. What I like most 
about studying with Torrens 
University are the support 
services that are in place. 
For example, I have received 
invaluable advice and help 
from our Wakefield campus 
Industry Consultant. Our 
Business Success Coach has 
been another key figure in 
helping me reach my goals, 
and overall the student 
services team as well. I also 
like that we have a student 
council that is strictly run 
by students for students.”

  Lontya Kalililo 
Bachelor of Commerce 

Nationality: Zambia  

A few  
words  
from…
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“ I am studying solely online. 
Everything is so easy to access 
and understand; and you can 
pick it up and put it down 
to suit your lifestyle. Every 
week I learn something new 
through my Torrens course, 
which I can apply to my real 
day-to-day job. Even though 
it can be really hectic working 
full-time and studying, being 
able to test out and use your 
new skills straight away 
makes it so worthwhile – 
and rewarding.”

  Holly Hardstaff 
Diploma of Marketing 
Creative Director, H&E Group

  Nationality: Australian
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Who are we?

“ 

Torrens certainly provided me with the 
foundation that I needed to now step out into 
my career, and I feel incredibly lucky because 

I know I have the knowledge and the skill and the 
experience behind me to feel confident moving 

out into the real world.  

”
Alumni Nicola Miethke
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Who are we?

Five facts:

We’re Australia’s fastest growing university with 
a national presence and an international focus. 
Our international student cohorts are diverse 
and come from largely non-traditional markets. 

Australia’s fastest 
growing university

Graduates further in the modern workplace, arming 
them with industry-recognised skills with a global edge. 

Industry 
recognised skills

Success coaches

Employability

Torrens University Australia offers flexible 
learning options, a national network of award-winning 
campuses, and industry-connected academics.

Your dedicated Success Coach works for you to 
ensure you get the most out of your education. They help 
you build on your own unique strengths and professional 
capabilities, so you can achieve your career goals.

Torrens University Australia brings a careers-focused 
perspective to higher education based on industry 
immersion. With industry placements with some of the 
most influential brands in the world, such as Real Madrid, 
Accor, and Disney, and guided by industry-experienced 
lecturers and learning facilitators, you will graduate job-
ready to work in the career of your choice.

Flexible learning
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Why choose us?

Torrens University Australia offers a comprehensive 
academic avenue to successful employment in a variety 
of business courses, offered both on campus and online.

Why choose us?

  
   

Courses that are innovative  
and careers-orientated. 

  Small class sizes. 

  Fully hybrid study options – study  
where you want, when you want.

  Purpose-built campuses  
to facilitate collaborative learning. 

  Success Coaches who will guide  
you throughout your course.

  Industry-experienced lecturers  
and learning facilitators.

  Industry placements with some of  
the most influential brands in the world.

We offer you:

Torrens University Australia is a proud 
member of the Accreditation Council for 

Business Schools and Programs (ACBSP).
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Back to ContentsWhy choose us?

Torrens University Australia has unique partnerships with many leading 
national and international companies and organisations, including: 

Torrens University Australia and Real Madrid Graduate 
School–Universidad Europea have teamed up to 
deliver the Master of Business Administration: Sports 
Management course. You can take advantage of 
this exciting opportunity when you graduate with a 
Bachelor of Business from Torrens University Australia.

The Simon Black Academy provides Torrens University 
Australia’s student–athletes with the unique opportunity 
to gain a university qualification while training in an elite 
academy environment.

Flight Centre Travel Academy has partnered with Torrens 
University Australia to give students real-world training 
delivered by facilitators who have years of experience 
as consultants for Flight Centre Travel Group, Australia’s 
most experienced and highly regarded travel retailer, 
with over 30 years of success in the travel industry.

The Australian Revenue Management Association 
(ARMA) was founded by a revenue management 
specialist to be the number one independent support 
organisation of revenue management education in 
the region. ARMA's aim is to actively upskill, provide 
quality educational pathways, and promote the 
importance of the revenue management discipline for 
business profitability. ARMA places significant focus 
on this critical specialist area across all sectors of the 
accommodation industry and is delighted to partner 
with Torrens University Australia.

Key organisations of the sports industry in Adelaide:  
the Adelaide Oval and the South Australian National 
Football League (SANFL). These sponsorships are 
particularly beneficial for current and future students 
enrolled in our sports management courses. Supporting 
players of the future and giving our own students 
incredible career opportunities are some of the key 
features of this exciting partnership.
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Why choose us?

Industry  
Connections
Imagine working with leading 
professionals in your chosen field, 
in their own workplace. 

This is exactly what you will do when you study 
any of our Bachelor of Business courses. 
Through the Industry Consulting Project you’ll spend 
at least 320 hours with one or more host organisations, 
developing your employment skills, such as 
coordinating projects, communicating with others and 
taking on responsibilities – while immersing yourself in 
the daily life of a dynamic workplace.

You will apply what you learn in the classroom to real 
situations under the guidance of industry leaders. 
At the same time, you’ll experience first-hand the 
realities and challenges of the modern work environment, 
and enjoy being part of a team of professionals. You’ll 
also make contacts and build professional networks that 
will last a lifetime. 

The Industry Consulting Project provides the 
competitive edge that companies are looking 
for. You’ll gain the confidence, knowledge and 
practical skills that are key to being job-ready 
when you graduate.
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Industry Connections
Torrens University Australia has many strong industry 

connections. Some of which include:
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Why choose us?

Torrens University Australia’s  
student-staffed Marketing Agency

An international experience 
at Real Madrid

At Torrens University Australia we are committed 
to building partnerships between our students and 
industry, so you graduate with skills that make you 
employable straight away. With this in mind, two of 
our Business School academics, Ayodeji Okuneye and 
Fabricio Masson, created a unique and exciting in-house 
marketing agency within the Business School. 

Offering workplace experiences beyond the classroom, 
it puts students in contact with real projects through real 
companies. Students in the Business courses, including 
Marketing, Public Relations and Communication, Sports 
Management, Business and Event Management can 
apply to work in the agency.  

“Our first client embodies the university’s overall 
commitment to the ‘Be Good’ approach, in that their 
primary focus is mental health and wellbeing.” 
 – Ayodeji Okuneye 
 

In 2019, the in-house marketing agency begins work 
on their first live project with a major client, The Chad 
Robinson Legacy Foundation.

Our MBA Sports Management Students complete this 
international experience at Real Madrid Graduate School 
– Universidad Europea, in the final trimester of their MBA. 
This subject Residence Sport Facility Operations enables 
students to obtain the broadest possible perspective on 
all existing sports management models.

Bu
si

ne
ss

 P
ro

gr
am

s

12

 T
or

re
ns

 U
ni

ve
rs

ity
 A

us
tr

al
ia

Back to Contents



Why choose us?

Whether you study on-campus or online,  
you can access Torrens University Australia campuses 

in Sydney, Brisbane, Melbourne and Adelaide.

With state-of-the-art facilities and stunning buildings in vibrant, convenient 
locations, our campuses are designed with your needs as our top priority.

Service hub 
Here friendly, experienced staff will 
offer advice about your enrolment, 
courses and campus life.

Success Coaches 
On every campus, your dedicated 
Success Coach will work with you 
to ensure you get the most out of 
your course and guide your career 
choices. 

Learning hub 
This is your integrated, holistic 
support program – with Learning 
Skills advisors, Learning 
Technology advisors, and Library 
and Learning Skills officers.

Our facilities & services

Counselors 
Our counselors are on hand to 
offer advice and support if you 
have any personal issues.

Industry connections 
As well as studying on-campus, 
you could also have the opportunity 
to work in a dynamic office with 
leading professionals, through 
the Industry Consulting Project.

Study space 
All our campuses have unique 
classwork areas, breakout pods 
and relaxed spaces for group 
work, as well as quiet nooks 
for your private study.

Student lounge 
Here you’ll find microwaves, 
kitchenette facilities and 
vending machines.

Wi-fi 
With wireless access throughout 
your campus, you can work where 
you want.

On-campus services 
•  Workshops offered on 

Academic Skills, Library Skills 
and Technology Skills, and more, 
both on-campus and online.

•  Physical and digital resources, 
such as books, journals, 
multimedia and databases.

•  Self-check kiosks for 
library loans, and print 
and copy facilities.

Our campuses
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Sydney
The Rocks Campus 
1–5 Hickson Road, Sydney, NSW 2000 

In the heart of the city, The Rocks is Sydney’s oldest 
suburb, and home to enticing shops, cafés and galleries. 
Step inside our converted warehouse and discover 
spaces designed to inspire, challenge and motivate. 
Nearby is the stunning Sydney Harbour and the world-
famous Opera House. You can easily walk into the city, 
to Circular Quay and to Wynyard train station.

Kent Street Campus 
Level 3, 333 Kent Street, Sydney, NSW 2000 

Located right in the heart of Sydney's Central Business 
District. Only a few minutes walk from Wynyard station 
connecting you to Sydney’s main transport system and 
around the corner from the bustling nightlife of Darling 
Harbour. Take a break from studying and drop-in to any 
of the collection of bars along the water, wave at the 
penguins and dugongs at Sea Life Sydney Aquarium 
or get up close to koalas at Wild Life Sydney Zoo.

Why choose us?

Brisbane
Fortitude Valley Campus 
90 Bowen Terrace, Fortitude Valley, QLD 4006

In a converted brewery HQ, our Brisbane 
Campus offers a stimulating learning 
environment, with the latest digital technologies 
and collaborative classrooms. In the Fortitude 
Valley precinct, it’s minutes by train or bus to the 
city centre. Overlooking the river, the campus is 
designed in the Queensland style, with balconies 
to catch the breeze. 

Melbourne
Flinders Street Campus 
196 Flinders Street, Melbourne, VIC 3000

Flinders Street Campus, in the centre of 
Melbourne, is a few minutes walk from Federation 
Square and Flinders Street Station, as well as 
the many character-filled laneways. You can 
immerse yourself in Melbourne’s creative 
environment and access state-of-the-art 
facilities that are a trademark of this campus.

Fitzroy Campus 
25 Victoria Street, Fitzroy, VIC 3065

Fitzroy Campus, in a vibrant and diverse inner-city 
neighbourhood, is surrounded by an eclectic mix of 
restaurants, cafés and shops. Studying here you’ll 
find the highest standard of teaching combined with 
a unique environment, topped off by our roof garden.

Adelaide
Wakefield Street Campus
86–92 Wakefield Street, Adelaide, SA 5000

Around the Wakefield Campus you’ll find study areas, 
breakout pods and chill-out zones, making it easy 
to maximise your learning experience. What you won’t 
find are intimidating, closed-off academics’ offices. 
Instead, you’ll have unprecedented access to your 
lecturers in this truly democratic learning community. 
And with festivals and sporting events in the city, and 
wine country on its doorstep, Adelaide has something 
for everyone.
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Why choose us?

Speaking of us…
Our academics are all highly qualified and many are practicing industry 
leaders. With the small class sizes, your lecturers get to know you and 

will support you personally.

“ I'm a lecturer based at 
The Rocks Campus, Sydney, 
and my background is in 
Human Resources and 
Customer Service; I was 
fortunate to have worked 
with the iconic airline, 
Qantas, for many years. 
As a lecturer and Academic 
Advisor, a great part of my 
job is working with students 
to guide and support them 
throughout their studies. 
I also love seeing my students 
at the graduation ceremonies. 
The smiles on their faces 
says it all!”

  Eleonora Meoli  
Lecturer  
Bachelor of Business and Tourism

  Industry experience:  
Torrens University, 2015 (current) – 
Learning Facilitator – June Dally-
Watkins Business College – 2008-2013 
– Director of Studies at Qantas Airways 
– 1981- 2008 – Senior Recruitment 
Officer – Air Crew & Ground Staff 
– Customer Services Agent/Team 
Educator – Sydney International Airport.

“ I am an enormously passionate 
lecturer based at The Rocks 
campus, Sydney. My background 
is in Accounting and Economics. 
We are fortunate at Torrens to have 
lecturers with extensive industry 
experience who contribute to our 
students’ development and guide 
them throughout their learning 
journey. We believe in the power of 
connecting education and industry, 
which is why we have a career 
services platform that connects 
students, industry partners, and 
Success Coaches. Our industry 
connections help students explore 
potential career options they may 
want to pursue. Nothing is more 
rewarding than our students 
attaining well-deserved jobs and 
succeeding in their careers.”

Asma Usman 
Senior Learning Facilitator 

Industry experience:   
Experienced educator with experience 
in accounting roles throughout London, 
Dubai and Sydney.

“ As an educator, I love teaching 
on the same subjects that I have a 
real passion for, bringing not only 
my experience to the classroom, 
but also helping my students apply 
the theory to real world examples. 
Having the flexibility of small class 
sizes, and a range of online learning 
options further helps simulate that 
workplace environment – which is 
so pivotal for our students as they 
prepare themselves to enter the 
corporate world after they complete 
their studies.”

  Dr Alasdair A. MacDonald 
BSc (Hons), Ph.D, MiBA, CertQMS  
Bachelor of Business (Entrepreneurship) Stream 
Lead, Senior Learning Facilitator & Subject 
Coordinator 

  Industry experience:  
Founder & Consultant - Blacksheep Consultant 
Chief Operating Officer - NewDirection Care 
GM Business Innovation, Marketing & Quality 
– Sir Moses Montefiore Home 
Senior Director Global Marketing & Licensing 
– Molecular Devices 
Director Business Operations - Varian 
Senior Director Global Support & Service 
– Argonaut Technologies 
Postdoctoral Scientist - Pfizer
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Back to ContentsWhy choose us?

“ Sport has been central to my 
career, with more than 20 
years of experience including 
roles at the professional 
association ACHPER, the 
University of South Australia 
and the Port Adelaide Football 
Club. In my lectures I draw 
on both my experience 
and theoretical knowledge. 
It is fantastic to teach the next 
generation of leaders within 
the sports industry.”

  Darren Adamson 
Lecturer

  Industry experience:  
RSL-SA – Port Adelaide Football Club   
– UniSA, ACHPER (SA)

“ 
The result is  

a great learning 
experience for 
students, with  

a highly marketable 
qualification  
at the end. 

”

“ Torrens University is about 
good curriculum design and 
assessments that prepare 
students to perform in the 
workplace. The students will 
learn about the contemporary 
business environment and gain 
globally oriented practical skills 
to complement the theoretical 
knowledge. Our academics are 
industry experts and they are 
experienced educators. They bring 
in their industrial experience 
to lecture discussions. Torrens 
University ensures students 
graduate job-ready with highly 
marketable qualification that is 
greatly sought after by employers.” 

  Dr Lakshi Perera 
Senior Lecturer in Marketing and Management

  Industry experience:  
Communications Manager – SamoaTel 
Product Specialist – Vodafone 
Senior Lecturer, Lecturer and Research 
Fellow in Academia
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Why choose us?

Success
Coaches
At Torrens University Australia we see you as a valued individual, not 
a number, and we want to help you build your unique personal strengths. 
So, throughout your studies, starting in your first trimester, you will 
have your own dedicated Success Coach, who will always be there to 
guide you towards achieving your career and life goals, stay on track 
and feel inspired. 

Dedicated to you 
Your Success Coach will be by your side as 
you progress through your studies. They’ll help 
you understand the expectations of studying 
at university; assist with your subject selection; 
and help you stay motivated as you study. They 
will also make sure you never feel you’re on your own. 
Your coach will guide you through any tough times 
and be there to cheer you on when you graduate. 

Giving you the edge 
To help you become job-ready, your Success 
Coach runs practical, professional workshops on 
topics such as writing your résumé, creating your 
online branding, and successful interview techniques. 
They’ll also help you navigate Careers Connect, 
our online platform where employers advertise 
internships or work placements exclusively to 
Torrens University Australia students.

There for you – Your coach 
is dedicated to your success.

Your Success Coach’s No. 1 priority is to make 
sure you are always well connected, motivated 
and engaged in your learning. They focus 
on improving your employability and giving 
you a competitive industry edge. They are 
part cheerleader, part problem-solver, and all 
industry insider. 

Success Coaches, Mark Sweet, David Choe  
and Paul Pallesen, at The Rocks campus, Sydney.
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Why choose us?

Flexible study

At Torrens University Australia you can study 
where you want, when you want, and design 
a schedule that suits you. Our courses 
are competitively priced, offering you 
an accredited university degree with 
incredible flexibility.

Upfront payment 
To graduate debt-free you can pay as you go. 
Tuition fees will be invoiced each trimester, and 
payment is required on or before the due date.

Fee-help 
The Australian Government’s loan scheme for higher 
education degree courses can assist you by paying all, 
or part of, your course fees. Repayments commence 
via the tax system once your income rises above a 
minimum threshold. Visit the Australian Government 
website, Study Assist.

Course credit 
Available upon application and academic approval, 
course credit can take the form of credit transfer, 
block credit, or Recognition of Prior Learning. 
Consult our Course and Careers Advisors, or visit: 
torrens.edu.au/policies-and-forms

Fee Protection Cover  
If you’re a domestic student, your investment in 
your education is protected by Torrens University 
Australia’s membership of the TAFE Directors Australia 
Higher Education Assurance Scheme. If you’re an 
international student, please refer to our Tuition 
Assurance Statement.

Austudy and Abstudy 
You may be eligible for financial assistance from 
the Australian Government, such as Austudy  
(for students and Australian apprentices, 25 years 
or older) or Abstudy (for Aboriginal or Torres Strait 
Islander students or apprentices).

Scholarships 
You could be eligible for a Business Scholarship. 
To find out more contact one of our Course and 
Career Advisors on 1300 575 803.

• We have intakes in February,  
June and September as well  
as mid-trimester intakes.

•  You can study full-time or part-time,  
or choose the accelerated options. 

• Study online, on-campus,  
or a combination of both.

If you study online, you will have:
•  Access to all your course  

materials and content anytime.
• Easy contact with your lecturers.
• Membership to Lynda.com 

(an e-learning training platform).
• Ready access to your support team. 

Affordable study – Our Course and Career Advisors can give you 
detailed information about course fees, course credit and scholarships.

Flexibility – You can take advantage of  
our trimester-based system and flexible learning options. 
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“Students at Torrens University 
undertake industry placements with 
some of the most influential brands 
in Australia and around the world. 

Torrens University students regularly 
work with leading industry partners, 
connect with students from across 
our global network and, thanks to a 
partnership with Gallup, work with 

dedicated success coaches to identify 
and make full use of their strengths. 
These are two important examples of 
how Torrens University is combining 

its knowledge and expertise with a 
vision to make learning accessible 

and innovative.”
Professor Justin Beilby, Deputy Vice-Chancellor  

– Research, Torrens University Australia

Why choose us?
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Undergraduate

“ The pathways option at Torrens 
really enabled me to take on tertiary 
education and then to leverage the 
success of the Diploma to continue 
on with the Bachelor.”

   Paul Grainger  
Graduate, Diploma of Business 
Current Student, Bachelor of Business (Marketing)
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 Business 

Business Information Systems 

Event Management

Hospitality Management

Marketing 

Tourism Management

Travel and Tourism (Flight Centre)

Undergraduate

Diplomas
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Undergraduate

CRICOS code: 090282F

With our Diploma of Business  
you will develop top-level skills,  
build your professional networks,  
and graduate with a university 
qualification in less than a year.

In this course you will gain invaluable business  
know-how, learn to think critically and strategically,  
and use those skills to identify smart business 
opportunities.

You’ll combine theory with practical experience 
to research, analyse and interpret domestic and 
international business environments, and create 
effective business and marketing plans.

Guaranteed pathway entry 
Successful completion of the Diploma of Business with 
Torrens University Australia will guarantee entry into 
the 2nd year of our Bachelor of Business programs.

Your career 
When you graduate with a Diploma in Business  
you’ll be job-ready to take on roles, such as:

•  Administrator
•  Administrative Assistant
•  Administrative Officer
•  Customer Services Officer
•  Project Officer
•  Accounts Clerk
•  Clerical Officer

“ Torrens University Australia gave me the ability to study 
fully online no matter where I was located in Australia.  
I have successfully completed my Diploma of Business 
and I am now studying a Bachelor of Business.”

  Matthew Jauja 
Bachelor of Business 
Branch Manager, Commonwealth Bank

Diploma of 
Business
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Diplomas

- Business Communications

-  Understanding People and Organisations

- Marketing Fundamentals

-  Customer Experience Management

Your graduation 
 pathway:

Course structure 
You need to complete 8 subjects, at 10 credit points each. You will take 
4 core subjects and 4 elective subjects. You should choose a minimum 
of 2 electives from 100 level, 1 from 200 level and 1 from 300 level.

For entry requirements, course duration, campus locations  
and admissions criteria: please see pages 56-59.

Core Subjects

Elective Subjects 

100 Level 

- Introduction to Events

-  Event Concepts  
& Design

-  Understanding  
Public Relations

-  Introduction to  
Sport Management

- Sports Marketing

-  Integrated Marketing 
Communications

- Consumer Behaviour
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100
Level

4  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

4  
Elective subjects

100 Elective

100 Elective

100 Elective

100 Elective
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Undergraduate

CRICOS code: 0100552

The Business Information Systems 
courses at Torrens have been 
co- designed with our industry 
partners. Our aim is to develop you 
into a Business Analyst with a flexible, 
interdisciplinary skill set that can 
be applied immediately to a diverse 
range of roles. 

The Diploma of Business Information Systems course 
focuses on the introduction and development of skills 
to prepare students for a career as an information 
system professional. Students will learn critical 
academic skills, and knowledge and applications of 
information systems across a variety of businesses. 
This course is the perfect pathway into the Bachelor 
and Master degree in Business Information Systems.

Successful completion of the Diploma of Business 
Information Systems with Torrens University 

Australia will guarantee entry into the 2nd year 
of the Bachelor of Business Information Systems.

Guaranteed Pathway Entry  
Successful completion of the Diploma of Business 
Information Systems with Torrens University Australia 
will guarantee entry into the 2nd year of the Bachelor 
of Business Information Systems.

Your career 
Companies like Amazon built their success around 
innovation in data analysis and the clever application of 
new systems. Technology and information systems are 
only going to play an increasing role in the way we do 
business in future. Your skills as a graduate will be in high 
demand, across a diverse range of roles and industries. 
Some career options you could consider include:

• Business Analyst
•  Business Development Management
•  Business Process Analyst
• Business Requirements Analysis
• Database Designer/Administrator/Programmer

Diploma of  
Business  
Information 
Systems

“ Nepal is heading towards an internet revolution. I chose to 
study the Master of Business Information Systems because 
I want to help Nepal catch up with the rest of the world. 
I want to learn more about data processing and system 
development, so I can improve access to data in the future.”

  Prem Gautam 
Current Student  
Master of Business Information Systems 
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Diplomas

100 Level 

- The Tourist Experience

-  Exploring Gastronomy

-  Front Office Operations

-  Introduction to Human 
Resource Management

-  Place, Culture and 
Destination Management

-  Understanding Advertising

-  Introduction to PR Writing

- Consumer Behaviour

 

 
 
-  Integrated Marketing 

Communications

-  Sports Marketing

-  Introduction to Sport 
Management

-  Understanding Public 
Relations

- Event Concepts and Design

- Introduction to Events

Your graduation 
 pathway:

Course structure 
The Diploma of Business Information Systems is made up of 6 core 
subjects at level 100 and 2 elective subjects at level 100.

For entry requirements, course duration, campus locations  
and admissions criteria: please see pages 56-59.

Core Subjects

Elective Subjects 

- Business Communications

-  Understanding People and Organisations

- Foundations of Information Systems

-  Information Systems Project Management Planning

-  Information Systems for Business

- Data and Networking
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100
Level

6  
Core subjects

Business Communications

Understanding People and Organisations

Foundations of Information Systems

Information Systems Project Management Planning

 Information Systems for Business

Data and Networking

2 
Elective subjects

100 Elective

100 Elective
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Undergraduate

CRICOS code: 094182M

Our Diploma of Event Management 
gives you the skills to manage and 
run dynamic large-scale events 
professionally and successfully. 

This course takes you through every aspect of 
creating and staging innovative, appropriate and 
memorable events, which are an essential part of 
the modern business environment.

You’ll learn how to bring an event to life, so that 
it’s exciting, engaging and complies with statutory 
requirements. You’ll also discover how to develop 
and manage cultural and social activities that meet 
the needs of the clients and the participants.

Industry experts will guide you through each stage 
of managing events, as well as showing you the 
marketing, strategy and overall business practices 
you’ll need in your career in event management.

Guaranteed pathway entry 
Successful completion of the Diploma of Event 
Management with Torrens University Australia will 
guarantee entry into the 2nd year of our Bachelor of 
Business programs including the Bachelor of Business 
(Event Management).

Your career 
When you graduate with a Diploma of Event 
Management you’ll be job-ready for roles  
such as:

• Conference coordinator
• Event planner or coordinator
•  Meetings coordinator within  

organisations or at major conferences
• Venue coordinator 
•  Coordinator of exhibitions, 

both large scale and intimate

“ The work experience opportunities were invaluable 
in giving me the confidence to start my own business…  
I’m running my own business, Shevoke, which is an 
online boutique specialising in women’s clothing.”

  Lisa May Hyde 
Graduate, Bachelor of Business: Event Management

Diploma of 
Event 
Management
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Diplomas

Course structure 
You need to complete 8 subjects, at 10 credit points. You will take 6 
subjects at 100 level and 2 subjects at 200 level. They are ALL core 
subjects; there are no elective subjects. This course is delivered full 
time over 3 trimesters.

For entry requirements, course duration, campus locations  
and admissions criteria: please see pages 56-59.

Your graduation 
 pathway:

“ 
To achieve great things, two things 

are needed: a plan and not quite 
enough time. 

”
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6  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

Introduction to Events

Events Concepts and Design

2 
Core subjects

Event Management and Operations (prerequisite: events and concept design)

Event Venue Management

200
Level

100
Level
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Undergraduate

CRICOS code: 094177G

If you want to kick-start your career 
in hospitality without completing a 
whole degree, a Diploma of Business 
in Hospitality Management is the 
perfect option for you. 

This course can be studied fully online, on-campus 
in Sydney or with a blend of both, and you can have 
a work-ready qualification within a year. 

At Torrens, all your guidance and instruction will come 
from experienced industry professionals. Learn the 
business and management principles essential to your 
career from trusted professionals who already have 
successful careers. On graduation, you’ll be ready 
for promotion to a diverse range of managerial roles, 
whether you work in restaurants or hotels. 

Guaranteed Pathway Entry  
Successful completion of the Diploma of Business 
(Hospitality Management) with Torrens University 
Australia will guarantee entry into the 2nd year of the 
Bachelor of Business (Hospitality Management)

Your career 
Some of the career paths waiting for you when you 
graduate from a Diploma of Business in Hospitality 
Management include:

• Banquet or Function Supervisor
• Front Office Supervisor
• Guest Relations Supervisor
• Restaurant Supervisor

Diploma of  
Business  
Hospitality 
Management

“ Hospitality is the most exciting industry to work in. 
It's always challenging, changing, and the global 
opportunities are endless!”

  Kassandra Ellis 
Graduate  
Bachelor of Business (Hospitality Management) 
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Diplomas

100 Level 

-  Place, Culture, And 
Destination Management

-  Restaurant Operations 1

-  Integrated Marketing 
Communications

-  The Tourist Experience

-  Human Resource 
Management

-  Understanding Advertising

-  Introduction to PR Writing

-  Consumer Behaviour

-  Sports Marketing

-  Introduction to Sport 
Management

-  Event Concepts and Design

Your graduation 
 pathway:

Course structure 
The course structure comprises of 4 common core subjects, 
3 hospitality specialised subjects and 1 elective subject over level 100. 

For entry requirements, course duration, campus locations 
and admissions criteria: please see pages 56-59.

Core Subjects

Elective Subjects 

100 Level 

- Business Communications

-  Understanding People and Organisations

- Marketing Fundamentals

-  Customer Experience Management

-  Introduction to Tourism, Hospitality and Events

-  Front Office Operations

-  Exploring Gastronomy
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100
Level

4  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

3 
Specialised

 Introduction to Tourism, Hospitality and Events

Front Office Operations

 Exploring Gastronomy 

Elective subjects 100 Elective

Back to Contents



Undergraduate

Our Diploma of Marketing gives 
you the expertise and know-how 
to create strategic and innovative 
marketing campaigns, engage 
and influence valuable customers, 
and develop brand loyalty so those 
customers keep coming back. 

In this course you will gain a broad range 
of essential marketing skills and real-work 
experience. Under the guidance of industry 
leaders, you’ll explore the theory of marketing 
and put it into practice. You'll gain the know-how 
to examine industry trends, responsibilities, needs 
and opportunities, and acquire an understanding 
of the role of ethics in modern marketing.

Marketing is essential in every organisation,  
so on graduation you’ll be job-ready to choose  
an entry-level marketing role in a field you love.

Guaranteed pathway entry 
Successful completion of the Diploma of Marketing with 
Torrens University Australia will guarantee entry into the 
2nd year of our Bachelor of Business programs including 
the Bachelor of Business (Marketing).

Your career 
As a graduate with a Diploma of Marketing you  
have so many paths to choose from, such as:

•  A marketing assistant,  
coordinator or officer

•  Assistant product manager  
or assistant brand manager

• Assistant channel manager
• Sponsorship coordinator
• Marketing research assistant
• Media planner

“ I am studying solely online. Everything is so easy 
to access and understand; and you can pick it up 
and put it down to suit your lifestyle...”

  Holly Hardstaff 
Diploma of Marketing

CRICOS code: 092485A

Diploma of 
Marketing
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Diplomas

Course structure 
You need to complete 8 subjects, at 10 credit points. You will take 6 
subjects at 100 level and 2 subjects at 200 level. They are ALL core 
subjects; there are no elective subjects. This course is delivered full 
time over 3 trimesters.

For entry requirements, course duration, campus locations 
and admissions criteria: please see pages 56-59.

“ 
The future of marketing 
could be in your hands. 

”

Your graduation 
 pathway:
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6  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Integrated Marketing Communications

Understanding Advertising

Consumer Behaviour

2 
Core subjects

Business to Business Marketing

Marketing and Audience Research

200
Level

100
Level
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Undergraduate

CRICOS code:  094174M

Tourism Management offers some 
exciting career opportunities all over 
the world. If you want to get your 
career in this dynamic industry started 
as soon as possible, you might want 
to consider a Diploma of Business in 
Tourism Management.  

Just as with a Bachelor of Business (Tourism 
Management), you will learn all the fundamental areas 
of business in tourism; from marketing and strategy to 
sustainability and leadership. However, your diploma 
can be finished flexibly, online, and within a year. 

Learn about the importance of the tourist experience 
and its impact on the economy and global environment, 
straight from experienced industry professionals.  
You will be encouraged to try out entrepreneurship 
and innovative ideas, in projects and via on-the-
job experience. You’ll graduate with all the skills 

and confidence you need to take the next step 
in your Tourism career. 

Guaranteed Pathway Entry  
Successful completion of the Diploma of Business 
(Tourism Management) with Torrens University 
Australia will guarantee entry into the 2nd year of the 
Bachelor of Business (Tourism Management)

Your career 
Some of the career opportunities waiting for you when 
you graduate from a Diploma of Business (Tourism 
Management) include: 

• Customer Service Officer in tourism information
• Hotel guest services agent
• Program manager at a resort
• Tourism and travel advisors
• Tour guides
• Marketing officer
• Theme park attendant
• Cruise ship attendant

Diploma of  
Business  
Tourism 
Management

“ Travelling is my passion. I absolutely love the travel industry, 
so studying at William Blue was a way to facilitate that need 
and the desire to scratch those itchy feet and get abroad!”

  Jesse Stranger  
Graduate  
Bachelor of Business (Tourism Management) 
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Diplomas

100 Level 

- Exploring Gastronomy

- Front Office Operations

-  Rop101 Restaurant 
Operations 1

-  Human Resource 
Management

- Introduction to PR Writing

-  Integrated Marketing 
Communications

- Sports Marketing

-  Introduction to Sport 
Management

-  Understanding Public 
Relations

- Understanding Advertising

Your graduation 
 pathway:

Course structure 
The course structure comprises 4 common core subjects, 
3 tourism specialised subjects, and 1 elective subject over level 100. 

For entry requirements, course duration, campus locations  
and admissions criteria: please see pages 56-59.

Elective Subjects 

Core Subjects

100 Level 

- Business Communications

- Marketing Fundamentals

-  Understanding People and Organisations

-  Customer Experience Management

- Introduction to Tourism, Hospitality and Events

- Place, Culture and Destination Management 

-  The Tourist Experience
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100
Level

4  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

3 
Specialised

 Introduction to Tourism, Hospitality and Events

Place, Culture and Destination Management

The Tourist Experience

Elective subjects 100 Elective
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Undergraduate

in partnership with Flight Centre Travel Academy

Want an exciting career in the travel 
industry, but you’re not sure about 
committing to a full degree? With the 
Diploma of Travel and Tourism, you 
don’t have to choose.  

Fully accredited by Torrens University Australia, this 
higher education Diploma is also equivalent to the first 
year of a Bachelor of Business (Tourism Management) 
with Torrens. On completion of this course, you have the 
option to continue on into the second year of a bachelor 
degree.  

Delivered in conjunction with our partner, Flight Centre 
Travel Academy, this course has been designed to 
teach you all the basics you need to get started in this 
dynamic sector.

You will have the unique opportunity to hear first-hand 
from industry experts and employers about travel styles, 
airlines, hotels and tours. Gain insider knowledge about 
effective business and marketing strategies, and learn 

essential leadership skills. The course is delivered 50% 
online and 50% face-to-face at Flight Centre Travel 
Academy in Melbourne, Sydney, Brisbane or Perth. 

Guaranteed Pathway Entry  
Successful completion of the Diploma of Travel and 
Tourism with Torrens University Australia will guarantee 
entry into the 2nd year of the Bachelor of Business 
(Tourism Management)

Your career 
Some of the career opportunities waiting for you when 
you graduate from a Diploma of Travel and Tourism 
include:

• Event programming 
• Festival operations management 
• Tourism and travel advisors
• Tour guides
• Marketing officer
• Theme park attendant
• Cruise ship attendant
• Cruise ship attendant
• Hotel guest services agent

Diploma of  
Travel &  
Tourism 

“ This course was super flexible, allowing me to work and 
study as well. I’ve always wanted to work for Flight Centre 
so studying in their Headquarters seemed like the perfect 
opportunity.”

  Elle  
Current Student  
Diploma of Travel and Tourism 

Bu
si

ne
ss

 P
ro

gr
am

s

34

 T
or

re
ns

 U
ni

ve
rs

ity
 A

us
tr

al
ia

Back to Contents



Diplomas

Your graduation 
 pathway:

Course structure 
There are 8 subjects in this course. If studying our blended mode, 4 of 
your subjects will require facilitated training where you will attend class 
and online learning. The other 4 subjects will require online learning.

Facilitated learning will be conducted in selected 
Flight Centre Head Office’s around Australia.

For entry requirements, course duration, campus locations 
and admissions criteria: please see pages 56-59.

Core Subjects

- Business Communication

- Travel Trend and Insight

- The Tourist Experience

- Successful Sales Techniques

- Marketing Fundamental

- Travel Systems Essential

-  Place, Culture and Destination Management

- Understanding People and Organisation
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100
Level

8  
Subjects

Business Communication

Travel Trend and Insight

The Tourist Experience

Successful Sales Techniques

Marketing Fundamental

Travel Systems Essential

Place Culture and Destination management

Understanding People and Organisation

Back to Contents



Undergraduate

“ Torrens provided me with the 
opportunity to remain working 
full-time while studying on my 
own terms.”

   Candice Rose 
Bachelor of Business: Communications  
and Public Relations. 
Direct Marketing Specialist,  
Austsafe Super
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Business

Business Information Systems 

Commerce

Entrepreneurship

Event Management 

Hospitality Management 

Marketing

Sports Management

Tourism Management

Bachelor 
Degrees

Undergraduate

37
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This course is a candidate for 
accreditation with the ACBSP.

Undergraduate

Graduate with a Bachelor of Business 
and you’ll be job-ready to move into 
a management role in a leading 
organisation, or launch your own 
business as an entrepreneur.

Throughout the course, you will develop the skills to 
research, analyse and interpret the international and 
domestic business environments; create effective 
marketing plans; and identify exciting and strategic 
business opportunities. 

In the core subjects, guided by industry experts, 
you’ll build your business knowledge and critical 
thinking skills, which are relevant for a career in 
any industry. 

As well, you’ll follow your passions by choosing 
electives in areas such as marketing, public relations 
and hospitality.

Guaranteed pathway entry
Successful completion of the Diploma of Business  
with Torrens University Australia will guarantee entry 
into the 2nd year of the Bachelor of Business.

“ The most significant and interesting part about gaining 
work experience while studying is seeing the tangible, real 
life implementation of the theory you are being introduced 
to. Having both a theoretical base and practical experience 
in the business world is invaluable to your growth in any 
professional sphere.” 

  Yoshni Chandra 
Bachelor of Business 
Project Assistant in Conference Organisation, Arinex Pty Ltd

Bachelor of 
Business
CRICOS code: 090275E

Your career 
Some of the many paths waiting for you when  
you graduate with a Bachelor of Business include:

• Running your own business
• Developing an idea and becoming an entrepreneur
• Leading successful sales teams
•  Managing the administration or  

operations for major or boutique companies
• Supervising state-of-the art facilities
•  Becoming a brilliant business development manager

Course structure
You need to complete 240 credits during the entire 
course. That is 8 subjects (10 credit points each) 
per year, which is a full-time load. You can fast track 
the completion of the degree by taking 4 subjects  
(40 credit points) per trimester over 6 trimesters.

For entry requirements, course duration,  
campus locations and admissions criteria:  
please see pages 56-59.
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Bachelor Degrees

100 Level 

- Introduction to Events

- Event Concepts and Design

- Understanding Public Relations

- Introduction to PR Writing

-  Introduction to Sport 
Management

- Sports Marketing

- Integrated Marketing

- Communications

- Consumer Behaviour

 

200 Level 

-  Event Management 
and Operations

- Event Venue Management

- Event Financing and Sponsorship

-  Content Creation 
for Social Media

- Advanced PR Writing

-  Corporate Communications

- Sports Law

- Managing Teams

- Managing Sport Facilities

-  Business to Business Marketing

-  Marketing and Audience Research

-  Digital Marketing Communications

 

300 Level 

- International Public Relations

- Health and Advocacy Strategies

- Marketing Strategy

-  Strategic Management

-  Business Consulting Project 
(Pre-req Organisational Creativity 
and Innovation)

-  Industry Consulting Project*

100 Level

- Business Communications 

-  Understanding People  
and Organisations

- Marketing Fundamentals

-  Customer Experience 
Management

200 Level

-  Accounting for  
Decision Making

- The Business Environment

300 Level

-  Organisational Creativity  
and Innovation

- Ethics and Sustainability

Elective Subjects 

Your graduation pathway:

Core Subjects

*Students need to have completed 16 subjects prior to completing this subject
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4  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

4  
Elective subjects

100 Elective

100 Elective

Elective (any level)

Elective (any level)

2  
Core subjects

Organisational Creativity and Innovation

Ethics and Sustainability

6  
Elective subjects

Strategic Management

Pre-req Organisational Creativity and Innovation

Industry Consulting Project*

300 Elective

Elective (any level)

Elective (any level)

2  
Core subjects

Accounting for Decision Making

The Business Environment

6  
Elective subjects

200 Elective

200 Elective

200 Elective

200 Elective

Elective (any level)

Elective (any level)

200
Level

100
Level

300
Level

Back to Contents



This course is a candidate for 
accreditation with the ACBSP.

Undergraduate

BIS brings together the traditional 
skills of business administration: 
management; leadership; finance; 
budgeting and forecasting; 
strategic analyses and thinking; 
problem solving; customer service; 
communication and entrepreneurship.
…with the skills of technology: analysing IT 
requirements; collecting, using, storing and retrieving 
data; cyber security; predicting new technology; 
problem solving; and critical thinking abilities within 
the IT framework.   

Bringing these skills sets together allows the BIS 
graduate to analyse data, problem solve, innovate  
and develop new systems and technological solutions 
that can have a huge range of applications across  
a company. A bachelor degree in Information Systems 
develops graduates to have technical competence  
and a strong ability to interpret information to solve  
work place problems.

Guaranteed Pathway Entry  
Successful completion of the Diploma of Business or 
Diploma of Event Management with Torrens University 
Australia will guarantee entry into the 2nd year of the
Bachelor of Business (Event Management).

Your career 
Technology and information systems are going to play 
an increasing role in the way we do business in future. 
Your skills as a graduate will be in high demand, across 
a diverse range of roles and industries. Some career 
options you could consider include:

• Business Analyst
• Business Development Management
• Business Process Analyst
•  Business Requirements Analysis
• Database Designer/Administrator/Programmer

Course structure
The Bachelor of Business Information Systems has 
a total of 240 credit points and consists of 16 core 
subjects. Six core subjects are at level 100, five at level 
200 and five at level 300. There are also 8 elective 
subjects, two at level 100, three at level 200 and three 
at level 300.

For entry requirements, course duration, campus locations 
and admissions criteria: please see pages 56-59.

Bachelor of Business
Information  
Systems
CRICOS code: 0100551

“ During my course, I have learned how to break problems down 
into small pieces, create solutions for each, and then to put them 
back together again. This has helped me to make big and important 
decisions in best possible way.” 

   Prem Gautam 
Current Student 
Master of Business Information Systems
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Bachelor Degrees

100 Level 

- The Tourist Experience

- Exploring Gastronomy

- Front Office Operations

-  Introduction to Tourism, 
Hospitality and Events

-  Introduction To Human 
Resource Management

-  Place, Culture and 
Destination Management

- Understanding Advertising

- Introduction to PR Writing

- Consumer Behaviour

-  Integrated Marketing 
Communications

- Sports Marketing

-  Introduction to Sport Management

- Understanding Public Relations

-  Event Concepts and Design

- Introduction to Events 

200 Level 

-  Project Management in Tourism

- Food and Beverage Management

- Managing Teams

- Tour Operations

- Business-2-Business Marketing

- Sports Events

- Digital Marketing Communications

- Marketing and Audience Research

-  Managing Sport Facilities

- Managing Teams

-  Sports Law

-  Corporate Communications

-  Advanced PR Writing

-  Content Creation for Social Media

-  Event Management and 
Operations

-  Managing Sports Facilities

-  Project Management

300 Level 

- Airline Management

- Destinations Management

- Social Enterprise

- Sports Consulting Project

- Resort And Spa Management

- Public Relations Strategy Project

- Events Consulting Project

- Brand And Product Management

- Marketing Strategy

- Health And Advocacy Strategies

- Events Policy And Strategy

- International Marketing

- Digital Marketing

Additional Electives 

-  Management and Cost Accounting 
(A)

100 Level

- Business Communication

-  Understanding People and 
Organisations

-  Foundations of Information 
Systems

-  Information Systems Project 
Management Planning

- Information Systems for Business

- Data and Networking

200 Level

-  Principles of Programming

- Accounting for Decision Making

- Database Fundamentals

-  App, Web Design and 
Development

-  Microservices Architecture Cloud 
and Web IS

300 Level

-  Systems Analysis and Design

- Cyber Security

-  Requirements Engineering

- Professional Ethics

- Industry Project/Capstone  

Elective Subjects 

Your graduation pathway:

Core Subjects

*Students need to have completed 16 subjects prior to completing this subject
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6 
Core subjects

Business Communication

 Understanding People and Organisations

 Foundations of Information Systems

 Information Systems Project Management Planning

Information Systems for Business

Data and Networking

2  
Elective subjects

Elective (any level)

Elective (any level)

5 
Core subjects

Systems Analysis and Design

Cyber Security

Requirements Engineering

Professional Ethics

Industry Project/Capstone

3  
Elective subjects

300 Elective

Elective (any level)

Elective (any level)

5 
Core subjects

Principles of Programming

Accounting for Decision Making

Database Fundamentals

App, Web Design and Development

Microservices Architecture Cloud and Web IS

3  
Elective subjects

300 Elective

Elective (any level)

Elective (any level)

200
Level

100
Level

300
Level
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Undergraduate

With a Bachelor of Commerce  
degree, you’ll gain a global  
perspective on business blended  
with a thorough understanding  
of the local environment.

In this course you will become immersed in all aspects 
of the modern world of commerce. You’ll build essential 
skills in the key areas of accounting, finance, economics, 
quantitative analysis, information systems, and business 
and taxation law. 

As well as developing your theoretical knowledge 
you’ll work with leading professionals to gain 
practical workplace experience through the 
Industry Consulting Project. High-quality graduates 
in management, accounting and finance are in great 
demand, and this commerce degree will make you  
job-ready for a career in your chosen field.

Your career 
When you graduate with a Bachelor of Commerce 
degree you’ll have diverse career options, such as: 

• Accounting
• Economics 
• Finance, with both a global and local awareness
• Roles in large Australian or multinational firms
• Working with business information systems
• Management and Leadership roles

Course structure
You need to complete 240 credits during the entire 
course. That is 8 subjects (10 credit points each)  
per year, which is a full-time load. The elective  
subjects you choose will depend on whether you  
want to specialise in accounting or finance, or both.  
You can fast track the completion of the degree  
by taking 4 subjects (40 credit points) per trimester 
over 6 trimesters.

For entry requirements, course duration, campus locations 
and admissions criteria: please see pages 56-59.

CRICOS code: 088180G

“ I have always been interested in commerce and business which is 
one of the courses Torrens offered.  When I heard about the Uni I 
researched it and found out, not only did it offer the course I wanted, 
it offered a fast track degree, overseas study opportunity and small 
class sizes.”

  Megan Bennett  
Bachelor of Commerce Student

Bachelor of  
Commerce
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Bachelor Degrees

100 Level 

 

 

 

200 Level 

-  Corporate Law

-  Financial Accounting 

-  Management and Cost Accounting

 

 

 

 

300 Level 

-  Auditing and Internal Controls

-  Income Tax Law

- Corporate Accounting 

-  Annual Report Analysis and 
Interpretation 

-  Financial Accounting Regulation: 
Application and Theory (not 
applied theory)

100 Level

- Principles of Accounting 

-  Principles of Economics

- Quantitative Analysis

-  Business Law

-  Principles of Finance

-  Business Communications

200 Level

-  Management, Leadership  
and Professional Practice

- Business Information Systems

-  Cultural Awareness:  
A Personal Perspective

300 Level

- Industry Placement Project

Elective Subjects 

Your graduation pathway:

Core Subjects

*Students must complete at least 8 core subjects (80 credit points) before enrolling in this subject
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6  
Core subjects

Principles of Accounting

Principles of Economics

Quantitative Analysis

Business Law

Principles of Finance

Business Communications

2  
Elective subjects

Elective (any level) 

Elective (any level)

Industry Placement Project*

7 
Elective subjects

300 Elective

300 Elective

300 Elective

300 Elective

300 Elective

Elective (any level)

Elective (any level)

1 Core subjects

200
Level

100
Level

300
Level

3  
Core subjects

Management, Leadership and Professional Practice

Business Information Systems

Cultural Awareness: a Personal Perspective

5 
Elective subjects

200 Elective

200 Elective

200 Elective

Elective (any level)

Elective (any level)

Back to Contents



This course is a candidate for 
accreditation with the ACBSP.

Undergraduate

The skills you gain in the Bachelor 
of Business: Entrepreneurship degree, 
combined with your own ideas and 
passions, will help you to establish 
a business start-up, a dynamic new 
enterprise, or support smart business 
innovations.
The course blends theory and practice to get you 
job-ready. You will learn the principles of business, 
leadership, marketing, finance, and fundraising, and 
explore the principles and dynamics of entrepreneurship.

Guided by leading professionals you’ll gain practical 
experience working on industry projects.  
As a graduate, you will be ready to join a team and 
solve the diverse entrepreneurial challenges that come 
with new ventures and in established organisations.

Guaranteed pathway entry 
Successful completion of the Diploma of Business with 
Torrens University Australia will guarantee entry into the 
2nd year of the Bachelor of Business (Entrepreneurship).

Your career
When you graduate with a Bachelor of Business: 
Entrepreneurship degree, your career options 
will be as varied as your brilliant ideas. 

•  Start your own business or obtain 
innovative roles in creative companies

•  Become an entrepreneur working for yourself,  
or an intrapreneur within a large organisation

• Manage a start-up or small business

Course structure
You need to complete 240 credits during the entire 
course. That is 8 subjects (10 credit points each) 
per year, which is a full-time load. You can fast track 
the completion of the degree by taking 4 subjects  
(40 credit points) per trimester over 6 trimesters.

For entry requirements, course duration,  
campus locations and admissions criteria:  
please see pages 56-59.

“  Being able to do something when everyone says you can’t, really 
drives you to excel. I didn’t just graduate with a degree, I graduated 
with confidence, and nobody can take that away from me now.”

  Prudence Officer  
Bachelor of Business: Entrepreneurship

CRICOS code: 095229D

Bachelor of Business 
Entrepreneurship
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Bachelor Degrees

100 Level 

- Understanding Public Relations

- Introduction to PR Writing

-  Introduction to Sport Management

- Sports Marketing

-  Integrated Marketing 
Communications

- Consumer Behaviour

200 Level 

- Content Creation for Social Media

- Advanced PR Writing

- Corporate Communications 

- Sports Law

- Managing Teams

-  Managing Sport Facilities

-   Business to Business Marketing

-  Marketing and Audience Research

-  Digital Marketing Communications

 

300 Level 

- International Public Relations

- Health and Advocacy Strategies

- Marketing Strategy

- Strategic Management

100 Level

- Business Communications 

-  Understanding People  
and Organisations

- Marketing Fundamentals

-  Customer Experience 
Management

- Introduction to Entrepreneurship

- Venture Ideation

 

200 Level

-  Accounting for  
Decision Making

- The Business Environment

- Sales & Negotiation Strategies 

-  Entrepreneurial Financing 
(Pre-req Sales & Negotiation 
Strategies)

- Marketing for Entrepreneurs 

300 Level

-  Organisational Creativity  
and Innovation

- Ethics and Sustainability

- Lean Business Start-up

Elective Subjects 

Your graduation pathway:

*Students need to have completed 16 subjects prior to completing this subject

Core Subjects
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6  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

Introduction to Entrepreneurship

Venture Ideation

2  
Elective subjects

Elective (any level)

Elective (any level)

3  
Core subjects

Organisational Creativity and Innovation

Ethics and Sustainability

Lean Business Start-up

5  
Elective subjects

Industry Consulting Project*

Entrepreneurship Capstone Project 

300 Elective

Elective (any level)

Elective (any level)

5  
Core subjects

Accounting for Decision Making

The Business Environment

Sales & Negotiation Strategies

Entrepreneurial Financing (PRE-REQ Sales & Negotiation Strategies)

Marketing for Entrepreneurs

3  
Elective subjects

200 Elective

Elective (any level)

Elective (any level)

200
Level

100
Level

300
Level

Back to Contents



Undergraduate

With a Bachelor of Business:  
Event Management you will have  
the know-how to run large-scale 
events professionally and successfully.

You’ll learn how to create innovative events 
that are appropriate for the client, engaging for 
the participants, and comply with the statutory 
requirements. Industry professionals will take 
you through all aspects of marketing and public 
relations, event policy and logistics.

You’ll develop skills in project, strategic and event 
management, and understand the role of events in 
the modern business environment. Choose from 
the many elective subjects to match your interests, 
and discover how to turn your creative ideas into  
well-managed, exciting and memorable events.

Guaranteed pathway entry 
Successful completion of the Diploma of Business or 
Diploma of Event Management with Torrens University 
Australia will guarantee entry into the 2nd year of the  
Bachelor of Business (Event Management).

Your career
If you are creative, people-focused and a brilliant  
multi-tasker, as a graduate of the Bachelor of Business: 
Event Management degree you could consider one of 
these careers:

• Event manager or executive
• Event coordinator or project manager
• Promotions manager
• Sport facilities manager
• Wedding planner

Course structure
You need to complete 240 credits during the entire 
course. That is 8 subjects (10 credit points each)  
per year, which is a full-time load. You can fast track  
the completion of the degree by taking 4 subjects  
(40 credit points) per trimester over 6 trimesters.

For entry requirements, course duration,  
campus locations and admissions criteria:  
please see pages 56-59.

“ I chose to study with Torrens University Australia because they 
offer me the chance to study the degree I want in a way that I want. 
The small class sizes, industry-experienced lecturers and project-
based assessments fit the way I want to learn perfectly. Our lecturers 
often teach us the content through examples and case studies from 
their own experiences as an event manager. I really enjoy this, as it is 
a very engaging and relevant way of learning the course material!”

  Madison Browne  
Bachelor of Business: Event Management

CRICOS code: 090278B

Bachelor of Business 
Event Management
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Bachelor Degrees

100 Level 

- Understanding Public Relations

- Introduction to PR Writing

-  Introduction to Sport Management

- Sports Marketing

-  Integrated Marketing 
Communications

- Consumer Behaviour

200 Level 

- Content Creation for Social Media

- Advanced PR Writing

- Corporate Communications 

- Sports Law

- Managing Teams

-  Managing Sport Facilities

-  Business to Business Marketing

-  Marketing and Audience Research

-  Digital Marketing Communications

 

300 Level 

- International Public Relations

- Health and Advocacy Strategies

- Marketing Strategy

- Strategic Management

100 Level

- Business Communications 

-  Understanding People  
and Organisations

- Marketing Fundamentals

-  Customer Experience 
Management

- Introduction to Events

- Event Concepts and Design

200 Level

-  Accounting for  
Decision Making

- The Business Environment

-  Event Management and 
Operations (Pre-req Accounting 
for Design Making)

- Events Venue Management 

-  Events Financing and Sponsorship 
(Pre-req Accounting for Design 
Making)

300 Level

-  Organisational Creativity  
and Innovation

- Ethics and Sustainability

- Events Policy and Strategy 

-  Events Consulting Project 
(Pre-req Organisational Creativity 
and Innovation)

Elective Subjects 

Your graduation pathway:

Core Subjects

*Students need to have completed 16 subjects prior to completing this subject
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6  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

Introduction to Events

Event Concept and Design

2  
Elective subjects

Elective (any level) 

Elective (any level)

4  
Core subjects

Organisational Creativity and Innovation

Ethics and Sustainability

Events Policy and Strategy

Events Consulting Project (PRE-REQ Organisational Creativity and Innovation)   

4  
Elective subjects

Industry Consulting Project*

300 Elective

Elective (any level)

Elective (any level)

5  
Core subjects

Accounting for Decision Making

The Business Environment

Event Management and Operations (PRE-REQ Events Concepts and Design)

Events Venue Management

Events Financing and Sponsorship (PRE-REQ Accounting for Design Making)

3  
Elective subjects

200 Elective

Elective (any level)

Elective (any level)

200
Level

100
Level

300
Level

Back to Contents



Undergraduate

If hospitality is your passion and you’re 
ready for a leadership role, a Bachelor 
of Business in Hospitality Management 
is the perfect next step for your career.

Get on-the-job training with our industry partners, while 
learning all the essential business and management 
skills you’ll need to enter this dynamic global industry 
with confidence.

It is essential for a hospitality manager to know all areas 
of business, so you will study diverse subjects, ranging 
from gastronomy to marketing and organizational 
strategy. By the time you graduate, you’ll be ready to 
run your own business or manage any type hospitality 
business, from big hotels to small venues.  

Guaranteed Pathway Entry  
Successful completion of the Diploma of Business 
(Hospitality Management) with Torrens University 
Australia will guarantee entry into the 2nd year of 
the Bachelor of Business (Hospitality Management).

Your career 
Some of the career paths waiting for you when you 
graduate from a Bachelor of Business (Hospitality 
Management) include:

• Starting your own bar, venue or restaurant
• Front of house management
• Accommodation manager of an international hotel
•  Hospitality marketing and communications design
• Planning and designing hospitality venues
•  Food and beverage consultant

Course structure
The course structure comprises 8 common core 
subjects, 10 hospitality specialised subjects, and 6 
elective subjects over levels 100, 200 and 300.

For entry requirements, course duration,  
campus locations and admissions criteria:  
please see pages 56-59.

“ I decided to study at William Blue after I learnt that I could gain a 
qualification, while still working and getting the industry experience 
I needed. I studied on campus, full time, and then decided to study 
the final year online, part-time.” 

  Demi 
Student 
Bachelor of Business (Hospitality Management) 

Bachelor of Business  
Hospitality 
Management
CRICOS code: 094179F
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*Core Business subjects only to be delivered at Melbourne and Adelaide campus locations. 
All Hospitality specialisms and electives to be delivered entirely online for Melbourne and Adelaide delivery locations.

Bachelor Degrees

100 Level 

-  Integrated Marketing Communications

- The Tourist Experience

- Human Resource Management

- Understanding Advertising

- Introduction to PR Writing

- Consumer Behaviour

- Sports Marketing

-  Introduction to Sport Management

- Understanding Public Relations

- Restaurant Operations 1

-  Place, Culture & Destination Management

- Introduction to Events

- Event Concepts & Design

200 Level 

-  Entrepreneurial Financing

- Project Management in Tourism

-  Sports Events

- Wedding Planning

-  Digital Marketing Communications

- Marketing And Audience Research

- Managing Sport Facilities

-  Event Venue Management

-  Project Management

-  Restaurant Operation 2

-  Food & Beverage Management

 

300 Level 

-  Sustainability and Resource Management

-  Tourism Entrepreneurship

- Strategic Management

- Marketing Strategy

- Wine and Beverage Management

- Resort & Spa Management

- Destinations Management

- Airline Management

- Tourism Strategy, Planning & Policy

- Events Policy and Strategy

100 Level

- Business Communications 

-  Understanding People  
and Organisations

- Marketing Fundamentals

-  Customer Experience 
Management

-  Introduction to Tourism, 
Hospitality and Events

- Front Office Operations

- Exploring Gastronomy

200 Level

-  Industry Placement 1 & 2 
(6 month Industry Placement)

- Accounting for Decision Making

- The Business Environment 

-  Product Distribution and 
Revenue Management 

-  Global Innovations and Trends  
in Tourism and Hospitality

300 Level

-  Organisational Creativity  
and Innovation

- Ethics and Sustainability 

- Hospitality Entrepreneurship 

-  Planning and Designing 
Hospitality Venues 

- Risk and Crisis Management

Elective Subjects 

Your graduation pathway:

Core Subjects
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7 
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

 Introduction to Tourism, Hospitality and Events

Front Office Operations

Exploring Gastronomy

1 Elective subject Elective (any level)

5 
Core subjects

Organisational Creativity and Innovation

Ethics and Sustainability

Hospitality Entrepreneurship

 Planning and Designing Hospitality Venues

Risk and Crisis Management

3 
Elective subjects

300 Elective

Elective (any level)

Elective (any level)

4 
Core subjects

Accounting for Decision Making

The Business Environment

 Product Distribution and Revenue Management

Global Innovation and Trends in Tourism and Hospitality

2 
Elective subjects

200 Elective

200 Elective

200
Level

100
Level

300
Level

Back to Contents



This course is a candidate for 
accreditation with the ACBSP.

Undergraduate

As a graduate of Bachelor of 
Business: Marketing you’ll engage 
and influence valuable customers, 
develop brand loyalty, and create 
and execute exciting, strategic 
marketing campaigns.

Throughout the course, you will discover the role 
that marketing plays in the success of contemporary 
organisations in all fields, and investigate the 
industry trends, needs and opportunities. 

You’ll also learn how to apply marketing theories 
and practices in an ethical context. With placements 
in real-work environments, you’ll experience the 
marketing industry first hand and gain practical 
skills to complement your theoretical knowledge, 
learning from professionals who are well-positioned 
and respected in your chosen field.

Guaranteed pathway entry 
Successful completion of the Diploma of Business or 
Diploma of Marketing with Torrens University Australia  
will guarantee entry into the 2nd year of the Bachelor of 
Business (Marketing).

Your career
Every industry needs marketing experts, so as a 
graduate of Bachelor of Business: Marketing you  
have many options, such as:

• Marketing coordinator
• Sales manager
• Industry communications manager 
• Sponsorship coordinator
• Marketing research assistant
• Digital marketing coordinator
• Digital account executive
• B2B marketing consultant
• Social media specialist

Course structure
You need to complete 240 credits during the entire 
course. That is 8 subjects (10 credit points each)  
per year, which is a full-time load. You can fast track  
the completion of the degree by taking 4 subjects  
(40 credit points) per trimester over 6 trimesters.

For entry requirements, course duration,  
campus locations and admissions criteria:  
please see pages 56-59.

“ Being able to study online is great when you’re working full-
time, and the flexibility to take some on-campus courses if 
desired is also a great benefit. I’ve had some fantastic lecturers 
who provide real, applicable knowledge and skills that are necessary 
in the workplace and they have been extremely understanding 
and supportive of online students.” 

   Erin Burgess 
Bachelor of Business: Marketing 
Head of Marketing, Nabo

CRICOS code: 090279A

Bachelor of Business  
Marketing
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Bachelor Degrees

100 Level

- Business Communications 

-  Understanding People  
and Organisations

- Marketing Fundamentals

-  Customer Experience 
Management

-  Introduction to Marketing 
Communications 

-  Consumer Behaviour

200 Level

-  Accounting for  
Decision Making

- The Business Environment

- B2B Marketing 

- Marketing and Audience Research

- Digital Marketing Communications

300 Level

-  Organisational Creativity  
and Innovation

- Ethics and Sustainability

- Marketing Strategy

-  Marketing Consulting Projects 
(Pre-req Organisational Creativity 
and Innovation)

Your graduation pathway:

Core Subjects

100 Level 

- Introduction to Events

- Event Concepts and Design

-  Introduction to  
Sport Management

- Sports Marketing

- Understanding Public Relations

- Introduction to PR Writing

200 Level 

-  Event Management  
and Operations

- Event Venue Management

- Event Financing and Sponsorship 

- Sports Law

- Managing Teams

-  Managing Sport Facilities

-  Content Creation  
for Social Media

- Advanced PR Writing

- Corporate Communications

300 Level 

- Events Policy and Strategy

-  Health and Advocacy Strategies

- International Public Relations

Elective Subjects 

*Students need to have completed 16 subjects prior to completing this subject
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6  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

Introduction to Marketing Communications

Consumer Behaviour

2  
Elective subjects

Elective (any level) 

Elective (any level)

4  
Core subjects

Organisational Creativity and Innovation

Ethics and Sustainability

Marketing Strategy

Marketing Consulting Projects (PRE-REQ Organisational Creativity and Innovation)

4  
Elective subjects

Industry Consulting Project*

300 Elective

Elective (any level)

Elective (any level)

5  
Core subjects

Accounting for Decision Making

The Business Environment

B2B Marketing

Marketing and Audience Research

Digital Marketing Communications

3  
Elective subjects

200 Elective

Elective (any level)

Elective (any level)

200
Level

100
Level

300
Level

Back to Contents



Undergraduate

With a Bachelor of Business: Sports 
Management you could eventually 
manage your favourite sports team  
as they race to victory. 

Throughout the course, you will build a broad, 
useful technical and theoretical knowledge, so that 
as a graduate you’ll be able to operate effectively 
and successfully in the field of sports management.

You’ll investigate the historical foundations of sport, 
management and business principles, socio-cultural 
influences of sport, and the role of governance in 
sport. You’ll also look at the positive role sport plays in 
Australia and around the world in building communities, 
and analyse the important and well-loved place that 
professional sport holds in our contemporary society.

On graduation, you can continue your studies with 
an MBA in Sports Management, on-campus at Torrens 
University Australia and at Real Madrid Graduate 
School–Universidad Europea in Spain. Real Madrid 
Graduate School–Universidad Europea is a partnership 
between the world-famous Real Madrid football 
team and the internationally acclaimed Real Madrid 
Universidad Europea. Torrens University Australia 
and Real Madrid Graduate School–Universidad 
Europea have created this unique program to give our 

students the best in industry experience.

“ I have a huge passion for sport. Whether it’s cricket, football, AFL, 
NRL, or even overseas games such as baseball: I watch it all. I also 
enjoy business management, and the behind-the-scenes aspects 
of sports. Combining the two in this degree just made sense.”

   Jordan Turner 
Current Student 
Bachelor of Business (Sports Management)

CRICOS code: 090265G

Bachelor of Business  
Sports Management

Your career
As a graduate of Bachelor of Business: Sports 
Management you can combine your love of 
sport with your career, in such fields as:

• Sporting facilities management
• Sports tourism
• Sports event management
• Community and school sporting agencies
• Sports project management
• Sports media and promotion
• Health and lifestyle industries

Course structure
You need to complete 240 credits during the entire 
course. That is 8 subjects (10 credit points each)  
per year, which is a full-time load. You can fast track  
the completion of the degree by taking 4 subjects  
(40 credit points) per trimester over 6 trimesters.

For entry requirements, course duration,  
campus locations and admissions criteria:  
please see pages 56-59.
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Bachelor Degrees

100 Level

- Business Communications 

-  Understanding People and Organisations

- Marketing Fundamentals

-  Customer Experience Management

-  Introduction to Sports Management

-  Sports Marketing

200 Level

-  Accounting for Decision Making

- The Business Environment

- Sports Law

-  Managing Teams 
(Pre-req Intro to Sports Management)

- Managing Sports Facilities

300 Level

-  Organisational Creativity and Innovation

- Ethics and Sustainability

- Health and Advocacy Strategies

-  Sports Consulting Projects 
(Pre-req Organisational Creativity 
and Innovation)

Your graduation pathway:

Core Subjects

100 Level 

- Human Resource Management

- Event Concepts and Design

- Understanding Public Relations

- Introduction to PR Writing

-  Integrated Marketing Communications 

- Consumer Behaviour

 

 

200 Level 

-  Event Management and Operations

- Event Venue Management 

-  Content Creation for Social Media 

- Advanced PR Writing

- Corporate Communications

- Business to Business Marketing

-  Marketing and Audience Research 
(Pre_req Marketing Fundamentals)

-  Digital Marketing Communications

- Create Thinking and Innovation

- Wedding Planning

- Sports Events

- Project Management

300 Level 

- Events Policy and Strategy

-  International Public Relations

- Marketing Strategy

- Commercial Modeling for Events

- Strategic Management

Elective Subjects 

*Students need to have completed 16 subjects prior to completing this subject
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6  
Core subjects

Business Communications

Understanding People and Organisations

Marketing Fundamentals

Customer Experience Management

Introduction to Sports Management

Sports Marketing

2  
Elective subjects

Elective (any level) 

Elective (any level)

4  
Core subjects

Organisational Creativity and Innovation

Ethics and Sustainability

Health And Advocacy Strategies

Sports Consulting Projects  

(Pre-req Organisational Creativity & Innovation)

4  
Elective subjects

Industry Consulting Project*

300 Elective

Elective (any level)

Elective (any level)

5  
Core subjects

Accounting for Decision Making

The Business Environment

Sports Law

Managing Teams (Pre-req Intro to Sports Management)

Managing Sports Facilities

3  
Elective subjects

200 Elective

Elective (any level)

Elective (any level)

200
Level

100
Level

300
Level
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Undergraduate

If you want to visit exciting new 
places and you love providing great 
experiences for other people, then 
a Bachelor of Business in Tourism 
Management might be the perfect 
course for you.

Become an expert in ‘the visitor economy’, and learn 
about all the different sectors in the global tourism 
industry, including airlines, hotels, government bodies, 
cruise lines, and destinations. 

As a student of the Bachelor of Business (Tourism 
Management), you get to choose an industry partner 
operating in your sector of interest, to complete  
800 hours of an approved industry practicum while  
you study. You’ll graduate with a broad knowledge 
of topics ranging from business communications to 
location management, qualified to take on senior 
management roles. 

Guaranteed Pathway Entry  
Successful completion of the Diploma of Business 
(Tourism Management) with Torrens University 
Australia will guarantee entry into the 2nd year of 
the Bachelor of Business (Tourism Management).

Your career 
Some of the career paths waiting for you when you 
graduate from a Bachelor of Business (Tourism 
Management) include:

• Tourism Entrepreneur
• Destination Development Managemen
• Business Analyst and Consultant
•  Government Policy Advisor
• Cruise Ship Manager
•  Theme Park Manager
• Attractions Manager at a Hotel
•  Tourism Authority (National, State or Local) Manager

Course structure
The course structure comprises of 8 common business 
core subjects, 12 specialised tourism subjects and 4 
elective subjects over levels 100, 200 and 300.

“ All my teachers are incredibly supportive and approachable. The open 
learning environment has given me the confidence to speak up in 
class and network with my classmates and industry professionals.” 

  Katherine Horvath  
Graduate 
Bachelor of Business (Tourism Management)

Bachelor of Business  
Tourism 
Management
CRICOS code: 094176J
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Bachelor Degrees

100 Level 
-  Integrated Marketing 

Communications

- Consumer Behaviour

- Understanding Advertising

- Understanding Public Relations

- Introduction to PR Writing

- Introduction to Sport Management

- Sports Marketing

- Human Resource Management

-  Introduction to Event Risk 
and Compliance\

- Front Office Operations

- Exploring Gastronomy

- Introduction to Events

- Event Concepts and Design

200 Level 
- Business-2-Business Marketing

- Marketing and Audience Research

- Digital Marketing Communications

- Event Venue Management

- Wedding Planning

- Sports Events

- Managing Sport Facilities

- Project Management

- Sales & Negotiation Strategies

- Entrepreneurial Financing

- Tour Operations

- Food and Beverage Management

- Restaurant Operations 2

- Project Management

300 Level 
- Marketing Strategy

- Events Policy & Strategy

- Strategic Management 

- Hospitality Entrepreneurship

-  Planning & Designing Hospitality 
Venues

- Wine and Beverage Management

- Destinations Management

- Airline Management

- Resort and Spa Management

- International Marketing

- Brand and Product Management

100 Level 

- Business Communications 

-  Marketing Fundamentals

-  Understanding People 
and Organisations 

-  Customer Experience 
Management

-  Introduction to Tourism, 
Hospitality and Events

-  Place, Culture and 
Destination Management 

- The Tourist Experience

 

200 Level

-  Industry Placement 1 & 2  
(6 month placement)

-  Accounting for  
Decision Making

- The Business Environment

-  Product Distribution and 
Revenue Management

-  Global Innovations and Trends  
in Tourism and Hospitality

- Product Management in Tourism

300 Level

-  Organisational Creativity  
and Innovation

- Ethics and Sustainability

- Risk and Crisis Management 

- Tourism Entrepreneurship 

-  Sustainability and 
Resource Managment

-  Tourism Strategy, 
Planning and Policy

Elective Subjects 

Your graduation pathway:

Core Subjects
*Students need to have completed 16 subjects prior to completing this subject
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7 
Core subjects

Business Communications

Marketing Fundamentals

Understanding People and Organisations

Customer Experience Management

Introduction to Tourism, Hospitality and Events

Place, Culture and Destination Management 

The Tourist Experience 

Elective subjects Elective (any level)

6  
Core subjects

Organisational Creativity and Innovation

Ethics and Sustainability

Risk and Crisis Management

Tourism Entrepreneurship

Sustainability and Resource Management

Tourism Strategy, Planning and Policy

2  
Elective subjects

300 Elective 

300 Elective

6 
Core subjects

Industry Placement 1 & 2 

Accounting for Decision Making

The Business Environment

Product Distribution and Revenue Management

Global Innovations and Trends in Tourism and Hospitality

Product Management in Tourism

1 
Elective subject 200 Elective 

200
Level

100
Level

300
Level
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Courses Entry Requirements

Diplomas

*  International students on a student visa must not enrol into any more than a third or 33% of online 

subjects over their course and must study at least one subject that is face to face in each trimester.

We have intakes in February, June and 
September, as well as mid-trimester intakes. 
For more information visit:  
www.torrens.edu.au/apply-online/key-dates

Start dates 

Diplomas Full-time Part-time Accelerated International students* Admission criteria Campus Location CRICOS code

Diploma 
of Business

1 year: 3 study  
periods of 12 weeks,  
plus breaks.

2 year: 6 study  
periods of 12 weeks,  
plus breaks.

36 weeks: 2 study  
periods of 12 weeks,  
plus breaks.

Full-time - on campus  

Sydney, Brisbane, 
Melbourne and Adelaide

Year 12 or equivalent 

International students also require an IELTS 5.5 (academic) 
with no skills band less than 5.0 

Sydney - Brisbane -  
Adelaide - Melbourne -
Online

090282F

Business 
Information 
Systems

1 year: 3 study  
periods of 12 weeks,  
plus breaks.

2 year: 6 study  
periods of 12 weeks,  
plus breaks.

36 weeks: 2 study  
periods of 12 weeks,  
plus breaks

- Year 12 or equivalent 

 International students also require an IELTS 6.0 (academic) 
with no skills band less than 5.5

Sydney - Brisbane -  
Adelaide - Melbourne -
Online

0100552

Event  
Management

1 year: 3 study  
periods of 12 weeks,  
plus breaks.

2 year: 6 study  
periods of 12 weeks,  
plus breaks.

36 weeks: 2 study  
periods of 12 weeks,  
plus breaks.

Full-time - on campus.  

Sydney, Brisbane, 
Melbourne and Adelaide

Year 12 or equivalent

International students also require an IELTS 5.5 (academic) 
with no skills band less than 5.0 

Sydney - Brisbane -  
Adelaide - Melbourne -
Online

094182M

Hospitality 
Management

1 year: 3 study  
periods of 12 weeks,  
plus breaks.

2 year: 6 study  
periods of 12 weeks,  
plus breaks.

- - Year 12 or equivalent 

 International students also require an IELTS 6.0 (academic) 
with no skills band less than 5.5

Sydney -  Online 094176J

Marketing
1 year: 3 study  
periods of 12 weeks,  
plus breaks.

2 year: 6 study  
periods of 12 weeks,  
plus breaks.

36 weeks: 2 study  
periods of 12 weeks,  
plus breaks.

Full-time - on campus 

Sydney, Brisbane, 
Melbourne and Adelaide

Year 12 or equivalent

 International students also require an IELTS 5.5 (academic) 
with no skills band less than 5.0 

Sydney - Brisbane -  
Adelaide - Melbourne -
Online

092485A

Tourism 
Management

1 year: 3 study  
periods of 12 weeks,  
plus breaks

2 year: 6 study  
periods of 12 weeks,  
plus breaks.

- Year 12 or equivalent

 International students also require an IELTS 6.0 (academic) 
with no skills band less than 5.5

Sydney -  Online 094174M

Travel  
& Tourism 
(Flight Centre)

36 weeks  
(2 semesters)

72 weeks  
(4 semesters)

Year 12 Certificate or Certificate IV or higher Sydney -  Selected Flight Centre  
Head Office’s around Australia

-

Alternatively, if you don’t meet the above 
qualifications, we have designed special entry 
requirements. Please see the information below.

Domestic students have the option to study some programs on campus at any location 

(Sydney, Melbourne, Adelaide and Brisbane). They can also study some subjects online.

Course study requirements 

10 hours study required per subject, per week, during a trimester. For example, 

if you undertake two subjects in a trimester, the study requirement is 20 hours 

each week. 

Assessment 

Subjects have a range of assessment options to suit your requirements and 

circumstances. Methods of assessment may include: individual assignments 

based on live briefs, group assignments, project reports and presentations.

 

Bachelor special entry requirements 

Demonstrated ability to undertake study at this level through work 

experience, and/or other formal, informal or non-formal study attempted 

and or completed.

Diploma special entry requirements 

Demonstrated ability to undertake study at the required level: broadly 

relevant work experience documented (e.g., CV), demonstrating a reasonable 

prospect of success; OR formal, informal or non-formal study, completed or 

partially completed, demonstrating a reasonable prospect of success; OR 

written submission to demonstrate reasonable prospect of success.
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Courses Entry Requirements

Bachelor

Bachelor Degrees Full-time Part-time Accelerated International students* Admission criteria Campus Location CRICOS code

Bachelor 
of Business

3 years: 9 study  
periods of 12 weeks 
including internship,  
plus breaks.

4-6 years: 18 study  
periods of 12 weeks  
including internship,  
plus breaks.

2 years: 6 study  
periods of 12 weeks,  
including internship,  
plus breaks.

Full-time - on campus with the  
option to complete up to 33% online  
 
Sydney, Brisbane, 
Melbourne and Adelaide

Year 12 or equivalent

 International students also require an  
IELTS 6.0 with no skills band less than 5.5 

Sydney - Brisbane -  
Adelaide - Melbourne -  
Online

090275E

Business
Information 
Systems

3 years: 9 study  
periods of 12 weeks
including internship,  
plus breaks

Options available 2 years: 6 study  
periods of 12 weeks,  
including internship,  
plus breaks.

Completion of Australian secondary studies with  
a Pass in Year 12 General Mathematics (or above)

 International students also require an IELTS 6.0 
with no skills band less than 5.5 (academic) 

Sydney - Brisbane -  
Adelaide - Melbourne -  
Online

0100551

Bachelor of 
Commerce

3 years: 9 study  
periods of 12 weeks 
including internship,  
plus breaks.

4-6 years: 18 study  
periods of 12 weeks  
including internship,  
plus breaks.

2 years: 6 study  
periods of 12 weeks,  
including internship,  
plus breaks.

Full-time - on campus  

Adelaide, Melbourne, Sydney 
and Brisbane campuses. 

Completion of Australian secondary studies with  
a Pass in Year 12 General Mathematics (or above)

 International students also require an IELTS 6.0 
with no skills band less than 5.5 (academic) 

Sydney - Brisbane -  
Adelaide - Melbourne -  
Online

088180G 

Entrepreneurship

3 years: 9 study  
periods of 12 weeks 
including internship,  
plus breaks.

4-6 years: 18 study  
periods of 12 weeks  
including internship,  
plus breaks.

2 years: 6 study  
periods of 12 weeks,  
including internship,  
plus breaks.

Full-time - on campus with the  
option to complete up to 33% online  

Sydney, Brisbane, 
Melbourne and Adelaide

Year 12 or equivalent

 International students also require an IELTS 6.0 
with no skills band less than 5.5 (academic)

Sydney - Brisbane -  
Adelaide - Melbourne -
Online

095229D

Event 
Management

3 years: 9 study  
periods of 12 weeks
including internship,  
plus breaks.

4-6 years: 18 study  
periods of 12 weeks  
including internship,  
plus breaks.

2 years: 6 study  
periods of 12 weeks,  
including internship,  
plus breaks.

Full-time - on campus with the  
option to complete up to 33% online 

Sydney, Brisbane, 
Melbourne and Adelaide

Year 12 or equivalent

 International students also require an IELTS 6.0 
with no skills band less than 5.5 (academic)

Sydney - Brisbane -  
Adelaide - Melbourne -
Online

090278B

Hospitality
Management

3 years: 9 study  
periods of 12 weeks 
including internship,  
plus breaks.

6 years: 18 study  
periods of 12 weeks  
including internship,  
plus breaks.

Year 12 or equivalent

 International students also require an IELTS 6.0 
with no skills band less than 5.5 (academic) 

Online 
The Rocks Campus 
William Blue Dining
Adelaide Campus (Domestic students only)
Melbourne Campus (Domestic students only) 

094179F

Marketing

3 years: 9 study  
periods of 12 weeks
including internship,  
plus breaks.

4-6 years: 18 study  
periods of 12 weeks  
including internship,  
plus breaks.

2 years: 6 study  
periods of 12 weeks,  
including internship,  
plus breaks.

Full-time - on campus with the  
option to complete up to 33% online 

Sydney, Brisbane, 
Melbourne and Adelaide 

Year 12 or equivalent

 International students also require an IELTS 6.0 
with no skills band less than 5.5 (academic) 

Sydney - Brisbane - 
Adelaide - Melbourne - 
Online

090279A

Sports 
Management

3 years: 9 study  
periods of 12 weeks 
including internship,  
plus breaks.

4-6 years: 18 study  
periods of 12 weeks  
including internship,  
plus breaks.

2 years: 6 study  
periods of 12 weeks,  
including internship,  
plus breaks.

Full-time - on campus with the  
option to complete up to 33% online  

Sydney, Brisbane, 
Melbourne and Adelaide

Year 12 or equivalent

 International students also require an IELTS 6.0 
with no skills band less than 5.5 (academic) 

Sydney - Brisbane -  
Adelaide - Melbourne -
Online

090265G

Tourism
Management

2 years: 4 years Year 12 or equivalent

 International students also require an IELTS 6.0 
with no skills band less than 5.5 (academic) 

Sydney 094176J
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Your graduation

An achievement that 
will last you a lifetime.

Reading this handbook now, deciding which course you 
will take, you are just starting out on your journey as 

a university student. Imagine how you will feel on your 
graduation day, when you receive your Diploma, Bachelor 

or Masters degree from Torrens University Australia.

We hold graduation ceremonies in Sydney and Melbourne 
in April, Brisbane in August, and Adelaide in November. 

On this monumental day, dressed in the traditional 
cap and gown, you will walk up to the stage to proudly 
accept your parchment in front of your family, friends, 
fellow graduates, faculty, and industry professionals. 

During the ceremony, you will hear from inspiring industry 
and student keynote speakers, who will acknowledge what 
you have achieved and offer insights into what the future 

holds for you and all the other graduates. 

Celebrating this milestone in your 
life and career, your graduation 
is a day you and your family will 

remember forever. 
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today
Study business at Torrens 
University Australia and 
love what you do. 
torrens.edu.au/courses/business
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Information provided in this Business Program Prospectus is current at time of printing Feb 2021. All information is subject to change by the university and 
final confirmation of all information should be sourced directly with university advisors. International Students seeking student visas must comply with 

regulations from the Department of Home Affairs. Torrens University Australia, ABN 99 154 937 005, RTO 41343, CRICOS provider number: 03389E. Torrens 
University Australia is registered as a self-accrediting Australian university by the Tertiary Education Quality and Standards Agency (TEQSA). TUA-1545
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